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Corporates Open Up World of Opportunities for Youth in
Tin Shui Wai

ENGAGE initiative inspires Tin Shui Wai students to further education and realise career

opportunities

Friday 30 May, Hong Kong - Today teams of employees from leading Hong Kong companies,
representing different industries — from banking and finance to technology and consumer goods -
joined together for the ‘Journey of Opportunity’ Action Day, contributing their time and skills to
help build the aspirations of young people in Tin Shui Wai. This is an ENGAGE initiative, an
international campaign designed to increase the impact of employee volunteering by bringing

companies together to take action in the community.

Organised by non profit organisation, Community Business, a leader in Corporate Social
Responsibility in Hong Kong this programme represents a partnership between members of the
Community Business Leadership Team, City University of Hong Kong, The University of Hong
Kong and Evangelical Lutheran Church Social Service Hong Kong, Tin Shui Wai Integrated Youth
Service Centre (ELCSS).

The ENGAGE ‘Journey of Opportunity’ Action Day is designed to build the aspirations of young
people and show them the opportunities that are available for further education and employment.
It focuses on corporate volunteers acting as mentors for the day and accompanying the young
people on a journey to first a tertiary education institute and then a corporate office. Nearly 100
people took part in the programme, including over 40 corporate volunteers, 8 university students

and 40 school students from Tin Shui Wai.

Hong Kong legislator, Fernando Cheung has been instrumental in identifying the needs of the
community and participated in the opening ceremony that took place at Ju Ching Chu Secondary
School in Tin Shui Wai. “Tin Shui Wai is one of the poorest districts in Hong Kong. | fully support
this partnership between the private sector and public sector and the steps taken to offer
opportunities to these young people. | hope that the business sector continues to support these

kind of initiatives.” he said.
The Community Business Leadership Team (CBLT) is a unique group of business leaders in

Hong Kong committed to corporate social responsibility. The CBLT represents over 40

companies across a range of industries in Hong Kong. “As a group we recognise that we have
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access to valuable resources that can be pooled and applied to the benefit of the local
community.” said Catherine Husted, Deputy Chair of the CBLT and Partner at Allen & Overy in
Hong Kong. “Working collaboratively, member companies are looking to make a positive impact

on the lives of aspiring young people from Tin Shui Wai.”

Community Business is partnering with Evangelical Lutheran Church Social Service Hong Kong,
Tin Shui Wai Integrated Youth Service Centre to recruit the students. “Many teenagers in Tin
Shui Wai share the same dream as other young people in the territory of being successful. They
wish to go to university, have a decent job and a bright future. We welcome the business
Community’s efforts to bring this one step closer and show these young people what is possible

and how they may create a better future for themselves.”

City University of Hong Kong and Hong Kong University are participating in the programme,
providing the young people from Tin Shui Wai with experience of life on campus and the
opportunity to interact with university students. The Faculty of Business at City University of
Hong Kong is noted for offering a diverse range of co-curricular activities that add value to the
overall learning experiences of its students. “We are delighted to partner with Community
Business for this important event,” said Dr Mary Pang, Assistant Dean (Internationalisation and
Corporate Communication), Faculty of Business at City University of Hong Kong. “We hope
through our contribution to convey a positive message that will truly inspire these young people
from Tin Shui Wai that their hopes of attaining a university education are realistic, and that there

is an exciting world ‘out there’ to be explored.”

The University of Hong Kong endeavours to provide a comprehensive education, developing fully
the intellectual and personal strengths of its students while developing and extending lifelong
learning opportunities for the community. "Nurturing caring leaders with a global vision is core to
the education mission of the Faculty of Social Sciences.” said Professor Ka Ho Mok, Associate
Dean of Social Sciences at the University of Hong Kong. “We are committed to involving our
students in civic engagement programmes to serve the local community. We treasure this
opportunity to work closely with the CBLT and ELCSS to reach out to young people in Tin Shui
Wai.”

The programme has been developed by Community Business through a consultation process

with the private and public sector. “We recognise that we cannot change the lives of these young

people in one day.” said Kate Vernon, Managing Director or Community Business. “However, the
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hope is that by giving them access to people and experiences they would not otherwise have, this
programme might broaden their vision, inspire them to think about their future job opportunities
and encourage them to continue their studies. The companies should be commended for taking

action to make a positive impact on the lives of young people in our local community.”

Microsoft, MTR, Standard Chartered Bank and Starbucks are acting as corporate hosts,
arranging and facilitating a three hour visit to their office for a team of young people from Tin Shui
Wai. In addition 13 other companies are providing volunteers, financial or in-kind contributions,
including: ABN AMRO, Allen & Overy, Baker & McKenzie, British Council, Freshfields Bruckhaus
Deringer, Heartware, Peak Eye Offset Printing Limited, PepsiCo Asia International, Pinsent
Masons, The Prudential Assurance Company, The Royal Bank of Scotland, Time Technology

and Wildfire Restaurants.

About Community Business

Community Business is a uniqgue membership based non profit organisation whose mission is to
lead, inspire and support businesses to continually improve their positive impact on people and
communities. Community Business provides training, facilitation and advice to some of the
world’s leading companies in Corporate Social Responsibility (CSR) and its major areas of focus
include diversity in the workplace, corporate community investment and CSR strategy and policy.
Founded in 2003 and based in Hong Kong, Community Business currently works with a number
of organisations, small, medium and large, committed to CSR. For more information, visit
WwWWw.communitybusiness.org.hk

Contact Details

Shalini Mahtani

Founder and CEO

Community Business

Tel: 2152 1889/ 9812 9454

Email: Shalini@communitybusiness.org.hk

Winnie Ng

Project Manager

Community Business

Tel: 2152 1889/ 9194 0286

Email: Winnie@communitybusiness.org.hk
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